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SPRING CARAVAN & CAMPING SHOW

NCC launches 
spring show

The Spring Caravan & Camping 
Show will target newcomers 
to camping, caravanning 
and motorhoming as well 
as existing enthusiasts. The 

event runs from 19 to 24 February in halls 
1 to 4 of the NEC, occupying 60,000sq 
m in all. As well as new-season tourers 
and motorhomes, the show will feature 
camping equipment, holiday homes and 
lodges to coincide with the start of the 
holiday park season. 

The show is supported by the industry’s 
main manufacturers, brands and dealers, 
including NCC members ABI, Bailey, 
Coachman, Elddis, Lunar, Swift, Trigano, 
Auto-Trail, Autosleepers, Willerby, Omar, 
Hobby, Lowdhams, Glossop Caravans, 
Raymond James and Wandahome South 
Cave. For a full exhibitor list 
visit the show website on www.
springcaravanandcampingshow.
co.uk.

Seventy-six per cent of 
stands are already reserved, 
with bookings fuelled by the 
success of NCC Events’ October show, 
which attracted 98,000 visitors.  Both Clubs 
will be attending and entertaining visitors 
with new initiative launches, expert 
towing and motorhome manoeuvring 
tuition and celebrity guests. The Caravan 
Club’s temporary NEC campsite will 
offer 420 pitches exclusively for show 
visitors. The site is to feature high-quality 
facilities such as electric hook-up, and 
waste disposal, plus a restaurant and 
entertainment.

Further information
Tickets are now on sale via the show website. The 
show has a Facebook page and a Twitter handle 
(@springcaravan).

If you would like your business to be a part of 
the spring show, contact the sales team at NCC 

Events on 0121 647 7310. NCC members receive 
preferential exhibitor rates.

Media enquiries are being handled by  
Jackie Duffy, the NCC’s PR manager –  
tel: 01252 796095, mobile: 07833 431 568, email: 
Jackie.d@thencc.org.uk

www.thencc.org.uk

NCC Events’ latest undertaking is the launch of a new 
industry-supported show at Birmingham’s National 
Exhibition Centre (NEC) from 19-24 February 2013

Helping to attract newcomers and 
families over the half-term break will be 
four interactive feature areas, including 
a ‘drop zone’ climbing wall, campfire 
cookery, a huge indoor kayaking pool, 
‘one to one’ with wildlife and ‘rod and 
reel’ angling advice. Visitors can even have 
a go at hydro-zorbing (see second picture 
from top), raft building and raft racing on 
the 25m x 15m indoor pool. Each feature 
will benefit from a visit from a special 
celebrity guest throughout the week.

Karen Dodd, director of marketing, said: 
“The new show is the biggest  
event of its kind in the spring with the 
widest choice of products, accessories 
and destinations. It offers everything 
core buyers look for at this time of year, 
and much more. The interactive features 

will appeal especially to 
newcomers considering 
getting into the lifestyle, and 
serve to remind people just 
how much fun you can have 
on a caravan holiday.”

NCC Events is working 
in partnership with the leading specialist 
magazines as well as The Clubs to help 
drive a high-quality audience from the 
catchment area (primarily targeting those 
within two hours’ drive time from the 
venue). A comprehensive programme of 
print and online advertising has already 
started and a special preview supplement 
is in production (circulation approximately 
950,000) plus an email campaign to NCC 
Events, Club and media members/
subscribers.




